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Effective Posters



What not to do (TL;DR)



Effective posters
• Posters should be a visual version of your abstract, not your 

entire study or manuscript
• Use plain language as much as possible
• Emphasize take-home message(s)
• Viewers have limited time to review posters—you want to catch 

their attention with your main finding(s) to invite them to read 
further



Traditional, #betterposters, #evenbetterposters 
Traditional

Better poster (Mike Morrison)

Even better poster (MIT)



Better and evenbetter posters
• Easier and quicker reading/viewing
• Viewers more likely to retain main findings
• UI/CCOM poster templates available from Design Center

• https://designcenter.uiowa.edu/templates

https://designcenter.uiowa.edu/templates
https://designcenter.uiowa.edu/templates


Getting started
• Check instructions before you start

• Final printed poster size
• Vertical vs. horizontal orientation
• Need to include abstract or poster number?

• Logos: be sure any logo you use is allowed, current, and high 
resolution
• UI Health Care/CCOM logos on the Loop:
• UI logos available from UI branding
• Design Center can also add logos for you

• Poster title, authors should match submitted abstract
• CASE REPORTS: general rule is to obtain consent (form in the Loop)

FYI: Hawk/Herky 
logos not allowed

https://intranet.uihealthcare.org/page/4625
http://brand.uiowa.edu/logo
https://intranet.uihealthcare.org/page/3859


Main text
• Unless instructed, do not include abstract
• 2-3 bullets/sentences for Introduction or Background

• Be specific to your topic only; no broad background or introductory 
information

• Include an Aim or Objective separate from Intro/Background
• This can be bolded or in spotlight color

• Keep Materials and Methods brief
• Give overviews, not specific details; use flowcharts, pictograms

• Discussion sections are not always necessary, but if included, 
keep to 2-3 bullet points

• Acknowledge any limitations



Conclusions/Summary
• After title, most important part of poster
• Unless otherwise instructed, consider using “Clinical 

Implications,” “Impact on Current Research” or other descriptive 
heading instead of Conclusion/Summary

• No references!
• Acknowledgements

• Thank those who helped but are not co-authors

• Funding, financial/other disclosures
• ALWAYS note funding source(s) for the work (senior author will know)
• Can be listed in very small text, lower right corner



Using graphs, charts, tables in place of text
• Consider using tables, graphs/charts in place of Results data

• Don’t duplicate data in text and a table

• Keep design simple and data/text to a minimum
• Use complex graphs in manuscript: scatter plots, waterfall, etc.



Graph? Chart? Table?

• In general, save dense tables that report all data, exact 
values/numbers, for manuscript

• Use truncated tables, graphs, charts on posters
• Present data points that are statistically significant, trending, 

important
• You may need to try different formats for a set of data
• Ask study/team biostatistician for guidance



Offered online 
access to medical 
records by HCP or 
insurer (%)

Offered & accessed 
online medical 
record or patient 
portal (%)

2014 42 25

2015

2016

2017 52 27

2018 51 30

2019 58* 37*

2020 59 38

2021

2022 73* 57*

*Significantly different from previous year (p<0.05)

*Significantly different from previous year (p<0.05)

Percent of individuals nationwide offered and accessed online medical record or patient portal, 2014-2022.

Example: graph better illustrates increase



Don’t know 1%
App only 19%
Both app + 
website 32%

Website only 48%

Methods individuals used to access their online medical records, 2022.

Example: pie chart easier to read



Example: graphic easier to read

Qualitative results revealed five themes representing facilitators and barriers to 
engagement with a web-based behavioral lifestyle intervention for people with cancer in 
remission



Design
• Keep in mind how these will look when enlarged to poster size
• Use simple designs, bold colors; avoid red/green color combo



Figures, images

• Always try to use your own images
• Don’t reuse a previously published image without permission or at 

least citing the source (citing only is fine for in-house 
presentations)

• Articles will always have a link to permissions



Use of AI figures/images
• Any AI use must be disclosed; add small notation on image

• Copilot (Microsoft, UI supported)
• ChatGPT Edu (UI supported; must request approval)
• BioRender
• FigureLabs
• SciDraw

• ALWAYS review generated images
for accuracy

• NEVER input patient information into
ANY AI source; no image generators
are currently HIPAA compliant

BioRender

https://copilot.microsoft.com/
https://copilot.microsoft.com/
https://its.uiowa.edu/services/chatgpt-edu
https://its.uiowa.edu/services/chatgpt-edu
https://www.biorender.com/
https://www.biorender.com/
https://figurelabs.ai/
https://figurelabs.ai/
https://scidraw.io/
https://scidraw.io/


Figure/image resolution
• Figures/images must be high resolution for printing
• Images downloaded directly from online sources will likely be 

low resolution
• Looks ok on screen but will be pixelated at full poster print size

• If image is created in PPT or graphics program, save at ≥300 
dpi/ppi



Figures/images, graphs, tables
• No need to number figures or tables on a poster

• Place each image next to descriptive text

• Should be self-explanatory
• Include descriptive figure legends, titles for tables



More info for viewers
• Post your email address
• Post a QR code for lab, study page, related publications



Final thoughts
• Don’t be afraid to leave white space on a poster - it’s breathing 

room for the eyes
• Size proportionately: if final poster size is 42x60, set up PPT at 

21x30 for smaller files, easier to email
• Max poster height for Design Center printers is 42”
• Many online templates sized at 48”

42” maximum
42” maximum

horizontal 
poster

vertical 
poster



Where to print
• Design Center (based in Internal Medicine)
• https://designcenter.uiowa.edu/form/poster-printing-request-form

• Click “yes” for “Is your poster related to academic medical research?”
• Read the submission form carefully - everything you need to know is there

• Don’t wait until the last minute
• Allow at least 2 business days for printing

(rush fees apply)

• When your poster is ready for pickup you will receive an automated email from 
uiowadesigncenter@gmail.com and a text message if you provide a cell 
number; email gives directions for pick-up.

https://designcenter.uiowa.edu/form/poster-printing-request-form
https://designcenter.uiowa.edu/form/poster-printing-request-form
https://designcenter.uiowa.edu/form/poster-printing-request-form
https://designcenter.uiowa.edu/form/poster-printing-request-form
https://designcenter.uiowa.edu/form/poster-printing-request-form
https://designcenter.uiowa.edu/form/poster-printing-request-form
https://designcenter.uiowa.edu/form/poster-printing-request-form
https://designcenter.uiowa.edu/form/poster-printing-request-form
mailto:uiowadesigncenter@gmail.com






Effective Presentations



Or how to avoid Death by PowerPoint



Effective presentations

• Same best practices as for abstracts and posters
• Distill data and findings in an easy-to-follow way
• Explain in plain language as much as possible; avoid too much 

technical jargon
• Generally, each slide should only contain take-home messages
• Know your audience - do they have: general knowledge about your 

topic, an understanding of methods; what implications or take-
home message(s) will interest them most?



First slides

• If presenting accepted abstract, title must be exactly as submitted
• Indicate format: case report, chart review, lit review, QI, etc.
• Include all authors and correct affiliations
• If required, include disclosures, funding on a separate slide (show 

only briefly during presentation)



Intro/Background, Methods

• Explain topic or hypothesis and why it’s important/relevant
• Take the audience through study or case chronologically
• Give overview of methods, study design

• Leave out statistical analysis methods
• Use a flow chart, images to show materials/methods

• Case reports: patient presentation/complaints, initial eval



Results

• Present significant data, most important findings
• Use simple tables, graphs, etc.
• Case reports: relevant labs, imaging, treatment course
• Acknowledge limitations



Conclusions/Summary

• As for posters, if possible, use a different heading
• Clinical Implications, Future Directions, etc.

• Emphasize the “so what?” message: what you want your audience 
to remember

• Case reports: outcomes, follow-up, current status



Other stuff

• No references!
• Exception: if your case or study is directly related to a published work—

contracting/verifying previous findings, secondary analyses, questioning 
standard practices, etc. (can include in Intro/Background)

• Thank mentor, patient, study participants, support staff, etc.
• Leave a few minutes for questions



Presenting

• Use an outline or notes to help you with what to say; don’t just 
read your slide text

• Practice! Present to a colleague, friend, your dog
• Time your talk in practice sessions
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